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 In most ways, March 16, 2009 was a normal Monday in America.  The weekend 
ended, a new work week began and like most Mondays, it made most people want to hit 
the snooze button a few extra times.  However, for muscle car enthusiasts, it was a day 
for celebration.  It was a day for rejuvenation.  On that day, an American automotive icon 
was reborn.  After a seven year absence, the legendary Chevrolet Camaro resumed 
production as a 2010 model year. 
   The new Camaro is currently available in LS, 1LT, 2LT and 1SS and 2SS trim 
levels.  The LS and LT are powered by a 304-horsepower, 3.6L V6 engine.  The SS 
models get a 6.2L V8 under the hood that produces 400 or 426 horsepower depending on 
the customer's choice of six-speed automatic or manual transmissions.  Featuring a brand 
new design that brings back memories of the first-generation Camaro of the late 1960s, 
the car became the talk of every major automotive magazine and a head-turner on the 
street.  One year later, that remains the case. 
 "I've gone to the car wash with it and I'll be vacuuming it out and people come up 
and ask me to take pictures of it," says Chris Bovino, the information technology director 
for Central Chevrolet in West Springfield, Mass.  Bovino, 25, purchased his Aqua Blue 
Metallic 1LT in January 2010 with an added RS package.  The RS, or "Rally Sport" 
package features upgraded 20-inch wheels, darker taillights and halo-ring, high intensity 
discharge headlights. 
 Mike Balise, owner of Balise Chevrolet in Springfield, Mass., also says that the 
car has been a big hit, noting that the atmosphere around the office was filled with 
excitement and nostalgia when the first Camaro was delivered last spring.   
 "It's an iconic vehicle for Chevrolet," Balise says.  When the car went away it 
wasn't a popular car…when it came back it's different because it's gorgeous and it's 
retro." 
 The retro styling has been the hook for most customers, as the majority of Camaro 
customers at Balise Chevy are enthusiasts seeking to re-live the past. 
 "The people who are buying them aren't in the high school, college, just-out-of-
college crowd that Camaro had always been.  This car is bringing in a different clientele.  
It's bringing in the guys who had them in college in the 70s and 60s," says Balise. 
 He also calls the Camaro a "halo vehicle" for Chevrolet and General Motors.  
Having debuted at a time when GM was on the verge of bankruptcy and government 
takeover, Balise says that the car "makes the brand look cool."  So far, Balise Chevrolet 
has sold 50-60 Camaros since they hit showrooms. 
 But since its resurrection, the Camaro has brought back more than just sales for 
the dealerships.  It has revived a lifestyle.  Enthusiasts of this car admire it for more than 
just its sharp looks and its hair-raising power.  The diehard Camaro fans are the ones that 
grew up with the car.  To them, this car is part of their lives.  It's part of them. 



"To love a car like a Camaro, you have to be 
one with it.  You have to be part of the car." 

 
 On the Internet, the forum website ModernCamaro.com is growing in popularity 
since its inception in January 2006, when the Camaro concept vehicle was unveiled.  Its 
current owner, Tim DeYoung of South Holland, Ill., has had the Camaro in his life since 
childhood. 
 "I've liked Camaros and Firebirds since I was about 7," DeYoung says.  When 
riding in the car, my dad would point out a Camaro or a Firebird to me and I'd look and 
go 'WOAH COOL!' I was lucky enough to receive a 1994 Camaro Z28 as a high school 
graduation present from my grandmother and that is what started the addiction." 
 Since then, DeYoung has owned five other Camaros.  He currently owns a 2010 
2SS/RS in Red Jewel Tintcoat (a maroon-type color) with optional Cyber Gray Metallic 
rally stripes that run from the hood to the rear spoiler.  As one of the lucky people to 
witness the unveiling of the Camaro concept, DeYoung likes that it is both stylish and 
practical. 
 Robert Webber, a ModernCamaro.com member from Montgomery, Ala., also fell 
in love with the Camaro at an early age. 
 "When I was a teenager, my bowling coach owned a '69 Camaro.  I thought that 
was the coolest-looking car.  I even got to drive it when I got my license.  That's when I 
fell in love with the Camaro," he says. 
 Webber, 43, has owned a black 2010 2LT Camaro since May 2009.  Although a 
Camaro with a V6 engine may not have seemed like a quintessential American muscle 
car in the past, Webber says that this version has enough power to get him where he 
needs to go: 
 "Words cannot even describe how wonderful this Camaro is.  Having 304 
horsepower coming out of a V6 is amazing." 
 Even the younger members of ModernCamaro have the Camaro namesake in their 
blood, and some have bought the 2010 model.  David Clark, 29, of Fort Worth, Texas, 
has always been a Camaro fan.  He was shocked when GM decided to end its production 
in 2002. 
 "I was hurt.  My plan was to buy a new Camaro for myself when I hit 25," he 
says.  "I didn't know what I was going to do.  However, I had faith that it would come 
back." 
 Clark, who owns a yellow 1969 SS, had that plan finalized when he purchased a 
matching yellow 2010 2SS/RS about two months ago. 
 "It puts a grin on my face every time I get in it, he says…"GM proved everyone 
wrong [who was saying] that you couldn't build the ideal sports car." 
 For the most part, owners of the new 2010 Camaro have nothing but positive 
things to say about their cars.  However, like anything else in life, the vehicle isn't 
perfect. 
 The majority of the complaints about this car involve its poor sightlines.  Its low-
slung design at the front leaves room for a small windshield not bigger than most dorm- 
room windows.  The large C-pillars at the rear of the car cause the Camaro to have a few 



blind spots when changing lanes and reversing.  I drove an SS about a week ago and had 
difficulty seeing out of the back windshield when backing out of a parking space. 
 ModernCamaro member and 2010 SS owner Joseph Melchiorre of Pittsburgh, Pa. 
says that GM should build the car to make it more adaptable to customers in all climates. 
 "I think they should offer all-season tires as an option," he says.  "They need to 
accommodate customers that live in colder climates and plan on driving the car year-
round." 
 All-season tires are only available on the LS and 1LT trims without the RS 
package.  Pirelli summer tires are available for 2LT trims, RS and SS Camaros. 
 But when it comes to the 2010 Camaro, General Motors can be happy when the 
only recurring customer concerns deal with tires and blind spots.  The company took a 
huge risk when deciding to produce this car.  The looks were there, the classic muscle car 
aura was there, but would the model have the staying power of previous Camaros?  From 
the looks of it, this car has given the American automotive industry a much-needed 
morale boost.   
 During the summer of 2009, the "pony-car wars" of the 1960s were reborn when 
the 2009 Dodge Challenger and 2010 Ford Mustang were revitalized to compete against 
the Camaro.  The Camaro has outsold the Mustang for 10 consecutive months.  Ford is 
re-engineering the Mustang for the 2011 model year to give it upgraded engines in both 
in the V6 and V8 models to give them increased horsepower to compete with the 
Camaro.  Rumors are circulating that Dodge will place a larger 6.4L V8 in its top-of-the-
line SRT8 Challenger, which will produce an increase of 100 hp from the previous 
model. 
 The Camaro also gets a few upgrades for 2011.  The 3.6L V6 is now rated at 312 
hp instead of the previous 304.  A cockpit-style Heads Up Display will be standard on 
2LT and 2SS trims.  Synergy Green, which is a limited edition color available only on the 
1LT trim, will be available on all trims in 2011.  The convertible edition will hit 
showrooms in spring 2011, but there is still no official production news for a high-
powered Z28 model.   
 But aside from bringing back American competition that was seen in the golden 
age of its car production, the 2010 Camaro brings back a lifestyle filled with nostalgia, 
one that consisted of quarter-mile drag races, car shows and late-night summer street 
cruises. 
 "My step-mom had an '85.  My dad actually sold her the car.  That's how they 
met," says Chris Bovino. 
 "It is truly a blessing to be involved with groups like this where a common car 
enthusiasm can build great and long lasting friendships.  Camaro is more than a car, it's a 
passion," DeYoung says. 
 Bovino adds, "To love a car like a Camaro, you have to be one with it.  You have 
to be part of the car." 

  
 

Brandon Chase is a freshman and Communications major at Lasell College.  He is a 
reporter for the student newspaper, the 1851 Chronicle and hopes to pursue a career in 

sports broadcasting or automotive journalism and to one day, own a 5th-generation 
Camaro. 



Camaro through the years 
 
 
 
 

Second generation: The Camaro underwent a new re-
design in 1970, most noticeable in the front end of the 
car.  Production of this body style ended in 1981.  A 
1 .973 Z28 is pictured

First generation: Produced from 1967-1969, 
this was the one that started it all.  Arguably the 
most popular generation of Camaros, the 2010 
model gets styling cues from this '69 shown 
here. 

Fourth generation: This generation went through two 
re-designs during its production from 1993-2002.  A 
rounder and sleeker front end came into play into 
1998, as shown here on this 2001 SS.  Weak sales of 
this generation caused Camaro production to end on 
August 27, 2002. 

Fifth generation: An American icon reborn, the 
2010 Camaro's design dates back to that of the 1969 
Camaro.  Shown here is ModernCamaro.com owner 
Tim DeYoung's 2010 2SS/RS. 

Third generation: Best known for its T-tops 
and its stereotypes that each driver had a 
mullet, the new design on this Camaro was 
just like everything else in the '80s: radical.  
Produced from 1982-1992, the 1986 model of 
the popular IROC-Z trim is shown here. 


